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1. a) What do you mean by Advertising Agencvf

b) Discuss the role of an advertising agency.

¢) What are the various types of advertising agen

te of Practitioners in Ao

idual, firm or corpc

ganisations which are desirous of adv
~ business service and grow only when it has a |

its services,

2. Getting the Brief; The ‘brief is aw tatement of
advertising. The brief also provides an overv the
accounts executive takes the brief from the






















